What is Social Norms Marketing?

An Approach That Promotes Normative Messages
Using Various Media and Other Promotion Strategies
to Effectively Reach a Target Population and
Promote its Accurate Norms of Health and Safety.

v Students Misperceive Behavioral Norms. They
Over/Underestimate a Behavior

v The Perception That “"Everyone is Doing It" Fuels the
Behaviors

v By Correcting the Misperceptions and Highlighting the
Actual Norms of Moderation, Behavior Either Increases or
Declines as Appropriate

Model of Social Norms Approach to Health Promotion

Baseline
Identify Actual
And Misperceived Norms

Intervention
Exposure to Actual \

Norm Messages
Predicted Results
Less Exaggerated Reduction in Harmful
Misperceptions of ~~ Behavior: Increase in
Norms Healthy Behavior

Source: H. Wesley Perkins, Hobart and William Smith Colleges

Social Norms Marketing - Process Steps

v'Collect/Analyze Data

v'Develop Messages That Highlight Positive
and/or Protective Behaviors

v'Conduct Targeted Media Campaign

Source: The Higher Education Center for Alcohol and Other Drug Prevention

Social Norms Component
Annual Event Timeline and Objectives

Feb/Mar Teen Norms ‘Census’ Survey Data Collection — Grades 9-12 (Times 1-3)

Teen Norms Survey Data Analysis/Message Development

Creative Development/Focus Group Testing (Web Based)

Media Campaign Begins
(Ends in May)




Process Step: Collect/Analyze Data

Teen Norms Surver

aad Yolaviens m ki e, speifialy aboat akivle]

i > ty
“whasse ani s fius drug wa. Tho cembimed meuls From s s vy ol

Allinfo rmatisn will remain sntiroly ansnymeus., Plaasa mak oo mack of ay Xl o e svey i il
3o oz wil how Lo wry e aze ez fa i ol 4Ty Plias i ety G vy
gy, Taadyen e puiipin.

respansen usings Fe.2or HB QUISTION MULIBER 1. L: rkenly ane reapenis

ke 7
por qussthn.

1. Whatic our gender?
A Femak [

2. Whaticyour gad In whool?

“Gap” Analysis

A Gomie 0. vgmte 0. Sigmse
Individual Behavior
2. Howald ars o

3. Fyiog-he pactad dars, muhave atoahor

[E T Perceived Behavior

40, runng e pactan saye, you hunk 2 dolea) arink ntaponol:

Actual and Perceived - 30 Day Alcohol Use

During the Past 30 Days, on How Many Actual
Occasions Did You...

Have at Least One Drink of Alcohol 38%

During the Past 30 Days, on How Many Perceived
Occasions Do You Think the Typical Student...

Had at Least One Drink of Alcohol 91%

Source: Teen Norms Survey, Combined Sample February 2006 N=1,574

Actual and Perceived - 30 Day Drinking and Driving

During the Past 30 Days, How Often Have You... Actual
Driven a Car When You Had Been Drinking Alcohol 20%

During the Past 30 Days, How Often Do You Think Perceived
the Typical Student Has...

Driven a Car When They Had Been Drinking Alcohol 73%

Source: Teen Norms Survey, Combined Sample February 2006 N=1,574




